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B.COM
HONOURS
PROGRAMMEOBJECTIVE:

The courses of this programme have been designed to promote understanding of the issues
confronting the business world and the economy as a whole. The Programme will help to understand
various systems, policy framework and strategies needed to administer the rapid changes in an
organization’s globally oriented environment like equipping students with an understanding of the
financial system, its constituents, the principles on which it operates, inter-linkages and regulatory
concernsapart fromexposureofdifferent functionaldomainsofmanagement throughcase studies and
projects as part of their curriculum.

B.Com. (Hons.) programme is designed to enable and empower students to acquire knowledge,
skills and abilities to analyse and synthesize the contemporary realities pertaining to the domain of
business. This course notonlyprovides for maintaining and sustaining existing businesses inthe face of
violent winds of change and competition but also a desperately needed perspective of sustainable
growth. This programme aims at instilling conceptual understanding to equip students to deal with
business realities of today and prepares them to drive and face the challenges of tomorrow.

TANSCHEREGULATIONSONLEARNINGOUTCOMES-BASEDCURRICULUM
FRAMEWORKGUIDELINESBASEDREGULATIONSFORUNDERGRADUATE
PROGRAMME

Programme: B.COM HONOURS

Programme
Code:
Duration: UG-3 years
Programme PO1: Disciplinary knowledge: Capable of demonstrating
Outcomes: comprehensiveknowledgeandunderstandingofoneormore disciplines

that form a part of an undergraduate Programme of study
PO2:CommunicationSkills: Abilitytoexpressthoughtsandideas
effectivelyinwritingandorally;Communicatewithothersusing
appropriatemedia;confidentlyshareone’sviewsandexpressherself/hims
elf;demonstratetheabilitytolistencarefully,readand
writeanalytically,andpresentcomplexinformationinaclearand concise
manner to different groups.

PO3:Criticalthinking: Capabilitytoapplyanalyticthoughttoabody

of knowledge; analyse and evaluate evidence, arguments, claims,
beliefs on the basis of empirical evidence; identify relevant
assumptions or implications; formulate coherent arguments; critically
evaluate practices, policies and theories by following scientific
approach to knowledge development.

PO4: Problem solving: Capacity to extrapolate from what one has
learned and apply their competencies to solve different kinds of non-
familiar problems, rather than replicate curriculum content knowledge;
and apply one’s learning to real life situations.
POS5:Analyticalreasoning:Abilitytoevaluatethereliabilityand
relevanceofevidence;identifylogicalflawsandholesinthe




arguments of others; analyze and synthesize data from a variety of
sources; draw valid conclusions and support them with evidence and
examples, and addressing opposing viewpoints.

PO6: Research-related skills: A sense of inquiry and capability for
asking relevant/appropriate questions, problem arising, synthesising
and articulating; Ability to recognise cause-and-effect relationships,
define problems, formulate hypotheses, test hypotheses, analyse,
interpret and draw conclusions from data, establish hypotheses,predict
cause-and-effect relationships; ability to plan, execute and report the
results of an experiment or investigation

PO7: Cooperation/Team work: Abilty to work effectively and
respectfully with diverse teams; facilitate cooperative or coordinated
effort on the part of a group, and act together as a group or a team in
the interests of a common cause and work efficiently as a member ofa
team

PO8: Scientific reasoning: Ability to analyse, interpret and draw
conclusions from quantitative/qualitative data; and critically evaluate
ideas, evidence andexperiencesfromanopen-mindedand reasoned
perspective.
PO9:Reflectivethinking:Criticalsensibilitytolivedexperiences,with self
awareness and reflexivity of both self and society.
PO10Information/digitalliteracy: CapabilitytouselCTinavariety

of learning situations,demonstrateability to access, evaluate, anduse
avarietyof relevantinformationsources;anduseappropriatesoftware for
analysis of data.
PO11Self-directedlearning:Abilitytoworkindependently,identify
appropriate resources required for a project, and manage a project
through to completion.

PO12Multiculturalcompetence: Possessknowledgeofthevalues
andbeliefsofmultipleculturesandaglobalperspective;andcapability to
effectively engage in a multicultural society andinteract respectfully with
diverse groups.

PO 13: Moral and ethical awareness/reasoning: Ability toembrace
moral/ethical values in conducting one’s life, formulate a
position/argument about an ethical issue from multiple perspectives,
and use ethical practices in all work. Capable of demonstratingthe
ability to identify ethical issues related to one“s work, avoid unethical
behavioursuchasfabrication,falsificationormisrepresentationofdata or
committing plagiarism, not adhering to intellectual property rights;
appreciating environmental and sustainability issues; and adopting
objective, unbiased and truthful actions in all aspects of work.
PO14:Leadershipreadiness/qualities: Capabilityformapping out

the tasks of a team or an organization, and setting direction,
formulating an inspiring vision, building a team who can help achieve
thevision, motivatingand inspiringteammemberstoengagewiththat
vision, and using management skills to guide people to the right
destination, in a smooth and efficient way.

PO 15: Lifelong learning: Ability to acquire knowledge and skills,
including,learninghowtolearn,thatarenecessaryforparticipatingin
learning activities throughout life, through self-paced and self-directed
learning aimed at personal development, meeting economic, social
and culturalobjectives,and adaptingto changingtradesanddemands of
work place through knowledge/skill development/reskilling.




Programme
Specific
Outcomes:

PSO1-Placement:
Topreparethestudentswhowilldemonstraterespectfulengagement with
others’ ideas, behaviors, beliefs and apply diverse frames of reference
to decisions and actions.

PSO2-Entrepreneur:

To create effective entrepreneurs by enhancing their critical thinking,
problemsolving,decision makingand leadershipskillthat will facilitate
startups and high potential organizations

PSO3-ResearchandDevelopment:

Design and implement HR systems and practices grounded in
research that comply with employment laws, leading the organization
towards growth and development.

PSO4—ContributiontoBusinessWorld:
To produce employable, ethical and innovative professionals tosustain
in the dynamic business world.

PSO5- ContributiontotheSociety:
To contribute to the development of the society by collaborating with
stakeholders for mutual benefit




METHODSOF EVALUATION

Internal ContinuouslInternal Assessment Test
Evaluation Assignments/Snap Test/ Quiz
vajuatio J P Q 25 Marks
AttendanceandClassParticipation
External EndSemesterExamination 75 Marks
Evaluation
Total 100 Marks

METHODSOF ASSESSMENT

Remembering
(K1)

Thelowestlevelofquestionsrequirestudentstorecallinformationfrom
thecoursecontent
Knowledgequestionsusuallyrequirestudentstoidentifyinformationi
nthetextbook.

Understanding
(K2)

Understandingoffactsandideasbycomprehendingorganizing,co
mparing,translating,interpolatingandinterpretingintheirownwor
ds.
Thequestionsgobeyondsimplerecallandrequirestudentstocombin
edatatogether

Application Studentshavetosolveproblemsbyusing/applyingaconceptlearned

(K3) intheclassroom.
Studentsmustusetheirknowledgetodetermineaexactresponse.

Analyze(K4) Analyzingthequestionisonethatasksthestudentstobreakdownsom

ethingintoitscomponentparts.
Analyzingrequiresstudentstoidentifyreasonscausesormotivesan
dreachconclusionsorgeneralizations.

Evaluate(K5)

Evaluationrequiresanindividualtomakejudgmentonsomething.
Questionstobeaskedtojudgethevalueofanidea,acharacter,aworkof
art,orasolutiontoaproblem.
Studentsareengagedindecision-makingandproblem—solving.
Evaluationguestionsdonothavesinglerightanswers.

Create(K®6)

Thequestionsofthiscategorychallengestudentstogetengagedincre
ativeandoriginalthinking.
Developingoriginalideasandproblemsolvingskills




B.COM-HONOURS

Course

Part Code Titleofthe Course Credits | Hours
FIRSTSEMESTER
Partl Language—Tamil 3 6
Partll English 3 6
Partlll CorePaperl-FinancialAccountingl 5 5
Partlll CorePaperll-PrinciplesofManagement 5 5
Elective I-E-Commerce
Partill | Anyone Electivel-IndianEconomicDevelopment Elective 3 4
I-Business Economics
Skill (select anyOne) 2 2
Enhanceme| DigitalBanking/MSOffice
PartlV |ntcourse
SEC -1
Foundation FundamentalsofBusiness Studies 2 2
CourseFC
TOTAL 23 30
SECONDSEMESTER
Partl Language—Tamil 3 6
Partll English 3 6
Partlll CorePaperlll —FinancialAccountingll 5 5
Partlll CorePaperlV-BusinessLaw 5 5
Elective I1-Business Environment
Electivell-HumanResourceManagement
Partlll Any one Elective I1-Business Legislation , 4
Skill 2 2
Enhance
PartlVvV. |~ rse (SelectanyTwo)
SEC_ 2 InternetanditsApplications/ Stock
Market Operation/
SKill NewventurePlanningandDevelopment
Enhance 2 2
Course
SEC-3
TOTAL 23 30




FIRST YEAR — SEMESTER —

ICORE—I:FINANCIALACCOUNTINGI

Subject
Code

Inst.

P S

Marks

Credits Hours CIA

External

Total

5 5 25

75

100

Learning Objectives

LO1

Tounderstandthebasicaccountingconceptsandstandards.

LO2

Toknowthebasis forcalculatingbusinessprofits.

LO3

Tofamiliarizewiththeaccountingtreatmentofdepreciation.

LO4

Tolearnthemethodsofcalculatingprofitforsingleentrysystem.

LO5

Togainknowledgeontheaccounting treatmentofinsuranceclaims.

Prerequ

isites:ShouldhavestudiedAccountancyinX11Std

Unit

Contents

No.of
Hours

FundamentalsofFinancial Accounting

Financial Accounting — Meaning, Definition, Objectives, Basic
Accounting Concepts and Conventions - Journal, Ledger
Accounts—SubsidiaryBooks—TrialBalance-Classificationof
Errors — Rectification of Errors — Preparation of SuspenseAccount
—BankReconciliationStatement -NeedandPreparation

15

FinalAccounts
FinalAccountsofSoleTradingConcern-CapitalandRevenue
ExpenditureandReceipts—PreparationofTrading,Profitand Loss
Account and Balance Sheet with Adjustments.

15

DepreciationandBillsofExchange

Depreciation - Meaning — Objectives — Accounting Treatments -
Types - Straight Line Method — Diminishing Balance method —
Conversion method.
UnitsofProductionMethod—-CostModelvsRevaluation
BillsofExchange—-Definition—Specimens—Discountingof
Bills-Endorsementof Bill —Collection—Noting—Renewal—
Retirement of Bill under rebate

15

Accounting from Incomplete Records — Single Entry System
IncompleteRecords-MeaningandFeatures-Limitations-
DifferencebetweenIncompleteRecordsand DoubleEntrySystem

- Methods of Calculation of Profit- Statement of Affairs Method—
Preparation of final statements by Conversion method.

15

RoyaltyandlInsuranceClaims

Meaning — Minimum Rent — Short Working — Recoupment of
Short Working — Lessor and Lessee — Sublease — Accounting
Treatment.
InsuranceClaims—CalculationofClaimAmount-Averageclause
(Loss of Stock only)

15

TOTAL

75

THEORY?20%&PROBLEM80%




CO Course Outcomes
co1 Remembertheconceptofrectificationoferrorsand Bankreconciliation
statements
CO2 | Applythe knowledgeinpreparingdetailedaccountsofsole tradingconcerns
CO3 | Analysethevariousmethodsofproviding depreciation
CO4 | Evaluatethemethodsofcalculationofprofit
CO5 Determinetheroyaltyaccountingtreatmentandclaims frominsurance
companiesincaseoflossofstock.
Textbooks
1 S.P. JainandK.L. NarangFinancialAccounting-1, KalyaniPublishers,New
" | Delhi.
2. | S.N.Maheshwari,Financial Accounting,VikasPublications, Noida.
3 ShuklaGrewalandGupta,“Advanced Accounts”,volumel,S.Chandand Sons,
' NewDelhi.
4 RadhaswamyandR.L.Gupta: AdvancedAccounting,SultanChand, New
" | Delhi.
5. | R.L.GuptaandV.K.Gupta, Financial Accounting”,SultanChand, NewDelhi.
ReferenceBooks
1 Dr.ArulanandanandRaman: AdvancedAccountancy,HimalayaPublications,
* | Mumbai.
2. | Tulsian,Advanced Accounting, TataMcGrawHills, Noida.
3 CharumathiandVinayagam,Financial Accounting,S.ChandandSons, New
" | Delhi.
4. | GoyalandTiwari,Financial Accounting, TaxmannPublications,NewDelhi.
5 RobertNAnthony,DavidHawkins, KennethA.Merchant,Accounting: Text

andCases.McGraw-HillEducation, Noida.

NOTE: LatestEditionofTextbooksMaybe Used

WebResources
1. | https://www.slideshare.net/mcsharmal/accounting-for-depreciation-1
2. | https://www.slideshare.net/ramusakha/basics-of-financial-accounting
3. | https://www.accountingtools.com/articles/what-is-a-single-entry-system.html



https://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
https://www.slideshare.net/ramusakha/basics-of-financial-accounting
https://www.accountingtools.com/articles/what-is-a-single-entry-system.html

MAPPINGWITHPROGRAMMEOUTCOMES
AND PROGRAMME SPECIFIC OUTCOMES

PO | PO | PO | PO | PO | PO | PO | PO | PSO | PSO | PSO
1 2 3 4 5 6 7 8 1 2 3

CO1 3 2 3 3 2 3 2 2 3 2 2
CO2 3 2 3 3 3 2 2 2 3 2 2
CO3 3 2 3 3 3 2 2 2 3 2 2
CO4 3 2 3 3 2 2 2 2 3 2 2
CO5 3 2 3 3 3 2 2 2 3 2 2

TOTAL 15 ( 10 | 15 | 15 | 13 | 11 | 10 | 10 15 10 10

AVERAG
E

3 2 |3 3 26 | 22 | 2 2 3 2 2

3- Strong,2-Medium,1-Low




10

FIRST YEAR — SEMESTER —

ICORE—II:PRINCIPLESOFMANAGEMENT

Subject
Code

Inst.

Marks

P S Credits
Hours

CIA Exter

nal | Total

5 5 25 75

100

Learning Objectives

LO1

Tounderstandthebasicmanagementconceptsand functions

LO2

Toknowthevarioustechniquesofplanning and decision making

LO3

Tofamiliarize withtheconceptsoforganisationstructure

LO4

Togainknowledge aboutthevariouscomponentsofstaffing

LO5

Toenablethestudentsinunderstanding thecontroltechniquesof manage

ment

Prerequ

isites:ShouldhavestudiedCommerceinX11Std

Unit

Contents

No.of
Hours

IntroductiontoManagement

Meaning- Definitions Nature and Scope Levels of
Management — Importance - Management Vs. Administration —
Management: Science or Art —Evolution of Management
Thoughts — F. W. Taylor, Henry Fayol,

Peter F. Drucker, Elton Mayo - Functions of Management -
Trendsand ChallengesofManagement.Managers— Qualification
—Duties&Responsibilities.

15

Planning

Planning — Meaning — Definitions — Nature — Scope and
Functions — Importance and Elements of Planning — Types —
Planning Process - Tools and Techniques of Planning —
Management by Objective (MBO). Decision Making: Meaning —
Characteristics—Types-StepsinDecisionMaking—

Forecasting.

15

Organizing

Meaning - Definitions - Nature and Scope — Characteristics —
Importance — Types - Formal and Informal Organization —
OrganizationChart—OrganizationStructure:Meaningand Types
Departmentalization—  Authority and Responsibility
Centralization and Decentralization — Span of Management.

15

Staffing

Introduction Concept of Staffing- Staffing Process
Recruitment — Sources of Recruitment — Modern Recruitment
Methods-SelectionProcedure—Test- Interview—Training:Need

- Types— Promotion —Management Games - Performance
Appraisal - Meaning and Methods — 360 degree Performance
Appraisal-WorkfromHome-ManagingWorkfromHome

[WFH].

15

10




11

Directing

Motivation —Meaning - Theories — Communication — Types -
Barriers to Communications — Measures to Overcome the
Barriers.Leadership — Nature - Types and Theories of Leadership
— Styles ofLeadership - Qualities ofa Good Leader — Successful
Women Leaders — Challenges faced by women in workforce -

Vv . 15
Supervision.
Co-ordination andControl
Co-ordination— Meaning-TechniquesofCo-ordination.
Control - Characteristics - Importance — Stages in the Control
Process-RequisitesofEffectiveControlandControlling
Techniques—ManagementbyException[MBE].
Total 75
Course Outcomes
CO1 | Demonstratethe importanceofprinciplesof management.
CO2 | Paraphrasetheimportanceofplanninganddecisionmakinginanorganization.
CO3 Comprehendtheconceptofvariousauthorizesandresponsibilitiesofan
organization.
CO4 | EnumeratethevariousmethodsofPerformanceappraisal
CO5 Demonstratethenotionofdirecting,co-coordinationand controlinthe
management.
Textbooks
1 Gupta.C.B,-PrinciplesofManagement-L.M. Prasad, S.Chand&SonsCo. Ltd,
NewDelhi.
5 DinkarPagare,PrinciplesofManagement, SultanChand&SonsPublications,
NewDelhi.
3 P.C.Tripathi&P.N Reddy, PrinciplesofManagement. TataMcGraw, Hill,
Noida.
4 L.M.Prasad, PrinciplesofManagement,S.Chand&SonsCo. Ltd,NewDelhi.
5 R.K.Sharma, ShashiK. Gupta, RahulSharma, BusinessManagement, Kalyani
Publications,NewDelhi.
ReferenceBooks
1 KSundhar, PrinciplesOfManagement, VijayNicholelmprintsLimited,
Chennai
2 HaroldKoontz,HeinzWeirich,EssentialsofManagement,McGrawHill,
SultanChandandSons, New Delhi.
3 Grifffin,Managementprinciplesandapplications,Cengagelearning, India.
4 H.Mintzberg-The NatureofManagerialWork,Harper&Row,New York.
5 Eccles,R.G.&Nohria,N.BeyondtheHype:RediscoveringtheEssenceof

Management.BostonTheHarvardBusinessSchoolPress, India.

NOTE: LatestEditionofTextbooksMay beUsed

WebResources

http://www.universityofcalicut.info/syl/management

11



http://www.universityofcalicut.info/sy1/management

12

2 https://www.managementstudyguide.com/manpower-planning.htm

https://www.businessmanagementideas.com/notes/management-
notes/coordination/coordination/21392

MAPPINGWITHPROGRAMMEOUTCOMES
AND PROGRAMME SPECIFIC OUTCOMES

PO | PO | PO | PO | PO | PO | PO | PO | PSO | PSO | PSO
1 2 3 4 5 6 7 8 1 2 3
CO1 3 2 2 3 3 2 2 2 3 2 3
CO2 3 2 3 3 2 2 2 2 3 2 2
CO3 3 2 2 3 2 2 2 1 3 2 2
CO4 3 2 2 3 2 2 2 2 3 2 2
CO5 3 2 3 3 2 2 2 1 3 2 2
TOTAL 15110 | 12| 15| 11 | 10 | 10 | 8 15 10 11
AVERAGE | 3 2 |24 3 |22 2 2 | 16 3 2 2.2

3- Strong,2-Medium,1-Low

12



https://www.managementstudyguide.com/manpower-planning.htm
https://www.businessmanagementideas.com/notes/management-notes/coordination/coordination/21392
https://www.businessmanagementideas.com/notes/management-notes/coordination/coordination/21392

13

FIRSTYEAR-SEMESTER-IELECTIVE —

|: E-COMMERCE

Subject
Code

Subject
Name

Cate
gory

Credits

Inst.
Hours

Marks

CIA

Exter
nal

Total

E_
Commerce

Elective
|

3

25

75

100

Learning Objectives

LO1

To knowthe goalsofElectronic commerce

LO2

TounderstandthevariousBusiness models inemergingE-commerceareas

LO3

Tohaveaninsightonthe internetmarketing technologies

LO4

TounderstandthebenefitsandimplementationofEDI

LO5

Toexaminethe ethicalissues ofE-commerce

Prerequisite:ShouldhavestudiedCommerceinX11Std

Unit

Contents

No.ofHours

Introduction to E-Commerce

Defining E - Commerce;Main Activities ofElectronic Commerce;Benefits of
E-Commerce; Broad Goals of Electronic Commerce; Main Components of E-
Commerce; Functions of Electronic Commerce - Process of E-Commerce -
Types of E- Commerce; The World Wide Web, The Internet and the Web:
Features, Role of Automation & Artificial Intelligence in E-Commerce.

11

E-CommerceBusinessModels& ConsumerOrientedE Commerce
E-commerce Business Models, Major Business to Consumer (B2C) Business
Models, Major Business to Business (B2B) Business Models, Business Models
in Emerging E-Commerce Areas - E-tailing: Traditional Retailing and E-
retailing, Benefits ofE-retailing,Models ofE-retailing, Features ofE-retailing.

11

E-CommerceMarketingConcepts(CASE STUDY)

The Internet Audience and Consumer Behaviour, Basic Marketing Concepts,
Internet Marketing Technologies — Marketing Strategy- E services: Categories
of E-services, Web-Enabled Services, Information-Selling on the Web.

14

ElectronicDatalnterchange&Security

Benefits ofEDI, EDI Technology, EDI Standards, EDI Communications, EDI
Implementation, EDIAgreements, EDISecurity. ElectronicPayment Systems,
NeedofElectronicPayment System- DigitalEconomy-Threats inComputer
Systems: Virus, Cyber Crime Network Security: Encryption, Protecting Web
Server with a Firewall, Firewall and the Security Policy, Network Firewalls
and Application Firewalls, Proxy Server.

12

EthicsinE-Commerce

Issues INE Commerce Understanding Ethical, Socialand Politicallssues inE-
Commerce: A Model for Organizing the Issues, Basic Ethical Concepts,
AnalysingEthicalDilemmas,CandidateEthicalPrinciplesPrivacyand
InformationRights:InformationCollectedatE-CommerceWebsites.

12

13




14

| TOTAL | 60
CO Course Outcomes
Clo Understandtheroleandfeaturesofworldwideweb
CZO UnderstandtheBenefitsandmodelofe-tailing
C3O Usethewebenabled services
C40 Tacklethethreatsininternetsecuritysystem
C50 KnowabouttheEthicalprinciplesPrivacyand InformationRights
Textbooks
1 KennethC.Laudon,E-Commerce:Business, Technology,Society,4thEdition,Pearson
Education Limited, New Delhi
2 | S. J.Joseph, E-Commerce:anindianperspective,PHILearningPvt. Ltd., New Delhi
3 | DavidWhitley,E-Commerce-Strategy, Technologies&Applications, TMI,McGraw-Hill,London
4 | KamleshK.Bajaj, E-Commerce-Thecuttingedgeofbusiness, TMH,McGraw-Hill, Noida
5 | WClarke,E-CommercethroughASP-BPB,WroxPublisher, Mumbai
ReferenceBooks
1 Agarwala, K.N.andD.Agarwala, BusinessontheNet : What’sandHow’sofE- Commerce,
McMillan Publisher India Pvt. Ltd., Chennai
2 | RaviKalkota,FrontiersofE-Commerce, TM,PearsonEducationLimited,NewDelhi
3 EliasMAwad, Electronic Commerce:FromVisiontoFulfillment. PHILearningPvt.Ltd., New
Delhi
4 MathewReynolds,Beginninge-CommercewithVisualBasic, ASP,SQLServer 7.0&MTS,
WroxPublishers,Mumbai
5 J.ChristopherWestlandTheodoreH.KClarkGlobalElectronicCommerce-Theoryand Case

Studies, TheMITPress,Cambridge,London

NOTE: LatestEditionofTextbooksMay beUsed

WebResources
1 | https://www.investopedia.com/terms/e/ecommerce.asp
5 https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-marketing-
concepts/
3 | https://techbullion.com/the-importance-of-ethics-in-ecommerce/

14



https://www.investopedia.com/terms/e/ecommerce.asp
https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-marketing-concepts/
https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-marketing-concepts/
https://techbullion.com/the-importance-of-ethics-in-ecommerce/

15

MAPPINGWITHPROGRAMMEOUTCOMESANDPROGRAMMESPECIFIC

OUTCOMES
PO | PO | PO | PO | PO | PO | PO | PO | PSO | PSO | PSO | PSO
1 2 3 4 5 6 7 8 1 2 3 4
COo1 3 2 3 2 3 2 2 2 3 3 2 3
CO2 3 2 2 2 3 2 2 2 3 3 2 3
CO3 3 3 3 3 3 3 3 3 3 3 3 3
CO4 3 2 2 2 3 2 2 2 3 3 2 3
CO5 3 2 3 2 3 2 2 2 3 3 2 3
TOTAL 15 11 13 11 15 11 11 11 15 15 11 15
AVEISAG 3 22 | 26 | 22 3 22 | 22 | 22 3 3 2.2 3

15
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FIRST YEAR — SEMESTER -

IELECTIVE-I:INDIANECONOMICDEVELOPMENT

Subject
Code

Credits

Inst.
Hours

Marks

CIA

External

Total

3

4

25

75

100

Learning Objectives

LO1

Tounderstand theconceptsofEconomicgrowthand development

LO2

Toknowthefeaturesandfactorsaffectingeconomic development

LO3

Togainunderstanding about thecalculationofnationalincome

LO4

Toexaminetheroleofpublicfinanceineconomicdevelopment

LO5

Tounderstand thecausesof inflation

Prerequisites:ShouldhavestudiedCommerceinX11Std

Unit

Contents

No.of
Hours

EconomicDevelopmentandGrowth

Meaning & Definition - Concepts of Economic Growth and
Development. Differences between Growth and Development.
Measurement of Economic Development: Per Capita Income, Basic
Needs, Physical Quality of Life Index, Human Development
IndexandGenderEmpowermentMeasure-FactorsaffectingEconomic
Development

12

Classification of Nations on the basis of development
CharacteristicsofDevelopingCountriesandDevelopedCountries-
PopulationandEconomicDevelopment-TheoriesofDemographic
Transition. Human Resource Development and Economic
Development

12

National Income

Meaning, Importance, National Income -Concept, types of
measurement, Comparison of National Income at Constant
andCurrentPrices.SectorialContributiontoNationallncome.National
IncomeandEconomicWelfare

12

PublicFinance

Meaning, Importance, Role of Public Finance in Economic
Development, Public Revenue-Sources, Direct and Indirect taxes,
Impact and Incidence of Taxation, Public Expenditure-Classification
and Cannons of Public Expenditure, Public Debt-Need, Sources and
Importance,Budget-Importance, TypesofDeficits-Revenue,
Budgetary,PrimaryandFiscal,DeficitFinancing.

12

MoneySupply

Theoriesof Money andlts Supply, Typesof Money-Broad,Narrow
andHighPower,ConceptsofM1,M2and M3.InflationandDeflation
-Types,Causesandimpact,-Pricelndex-CPlandWPI,Roleof
FiscalPolicyinControllingMoneysupply

12

TOTAL

60

Course Outcomes

16




17

CO1 | ElaboratetheroleofStateand MarketinEconomicDevelopment
CO2 | ExplaintheSectorialcontributiontoNationalincome
CO3 | lllustrateandCompareNationallncomeatconstantandcurrentprices.
CO4 | Describethecanonsofpublic expenditure
CO5 | Understandthetheoriesofmoneyandsupply
Textbooks
1 DuttandSundaram,IndianEconomy,S.Chand,NewDelhi
2 V.K.Puri,S.K.Mishra,IndianEconomy,HimalayaPublishinghouse, Mumbai
3 RemeshSingh,IndianEconomy,McGrawHill,Noida.
4 NitinSinghania,IndianEconomy,McGrawHill,Noida.
5 Sanjeverma, ThelndianEconomy,uniquepublication,Shimla.
ReferenceBooks
1 GhatakSu_brata:Introductionto Development Economics,RoutledgePublications,
NewDelhi.
9 Sukumoy_Chakravarthy:DevelopmentPIanning-IndianExperience,OUP,
NewDelhi.
3 RameshSingh,IndianEconomy,McGrawHill,Noida.
4 Mier,Gerald, M:Leadingissues inEconomicDevelopment, OUP,NewDelhi.
5 Todaro,MichealP:EconomicDevelopmentinthethirdworld,OrientLongman,

Hyderabad

NOTE: LatestEditionofTextbooksMay beUsed

WebResources
1 http://www.jstor.org
2 http://www.indiastat.com
3 http://www.epw.in

17



http://www.jstor.org/
http://www.indiastat.com/
http://www.epw.in/

18

MAPPINGWITHPROGRAMMEOUTCOMES
AND PROGRAMME SPECIFIC OUTCOMES

POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PSO1 | PSO2 | PSO3
CO1 3 2 2 3 2 2 2 2 2 2 2
CO2 3 2 |3 3 2 2 2 2 2 3 2
CO3 3 2 |3 3 2 2 2 2 2 2 2
CO4 3 2 |3 3 2 2 2 2 2 2 2
CO5 3 2 |3 3 2 2 2 2 2 2 2
TOTAL 15 10 | 14 15 10 10 10 10 10 13 10
AVERAGE | 3 2 |28 |3 2 2 2 2 2 2.2 2

3- Strong,2-Medium,1-Low

18
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FIRST YEAR — SEMESTER —

IELECTIVE-I:BUSINESSECONOMICS

Subject Credits Inst. Marks
Code Hours CIA | External | Total
3 4 25 75 100
LearningObjectives
LO1 | Tounderstandtheapproachestoeconomic analysis
LO2 | Toknowthe variousdeterminantsofdemand
LO3 | Togainknowledge onconceptand featuresofconsumerbehaviour
LO4 | Tolearnthelawsofvariableproportions
LO5 | Toenablethestudentstounderstandtheobjectives andimportanceofpricing policy

Prerequisites:ShouldhavestudiedCommerceinXI1 Std

Unit

Contents

No.of
Hours

IntroductiontoEconomics

Introduction to Economics — Wealth, Welfare and Scarcity Views on
Economics— PositiveandNormativeEconomics - Definition— Scope
and Importance of Business Economics - Concepts: Production
Possibility frontiers — Opportunity Cost — Accounting Profit and
Economic Profit — Incremental and Marginal Concepts — Time and
Discounting Principles —

Concept of Efficiency- Business Cycle:- Theory,
Depression, Recession, Recovery, Reflation and Deflation,

Inflation,

12

Demand&Supply Functions
MeaningofDemand-DemandAnalysis:DemandDeterminants,Law  of
Demand and its Exceptions. Elasticity of Demand: Definition, Types,
MeasurementandSignificance.DemandForecasting-Factors

Governing Demand Forecasting - Methods of Demand Forecasting,
Law of Supply and Determinants.

12

ConsumerBehaviour

Consumer Behaviour — Meaning, Concepts and Features — Law of
Diminishing Marginal Utility — Equi-Marginal Utility — Coordinaland
Ordinal concepts of Utility -Indifference Curve: Meaning, Definition,
Assumptions, Significance and Properties — Consumer’s Equilibrium.
Price, Income and SubstitutionEffects. TypesofGoods: Normal,
Inferior and Giffen Goods - Derivation of
IndividualDemandCurveandMarketDemandCurvewiththehelpof
IndifferenceCurve.

12

19




20

TheoryofProduction

Concept of Production - Production Functions: Linear and Non —
Linear Homogeneous Production Functions - Law of Variable
v Proportion — Laws of Returns to Scale - Difference between Laws of 12
variable proportion and returns to scale — Economies of Scale —
InternalandExternalEconomies—InternalandExternal
Diseconomies-Producer’sequilibrium

MarketStructure

Price and Output Determination under Perfect Competition, Short
Period and Long Period Price Determination, Objectives of Pricing
Policy, its importance, Pricing Methods and Objectives — Price
\Y Determination under Monopoly, kinds of Monopoly, Price 12
Discrimination, Determination of Price in Monopoly —Monopolistic
Competition—PriceDiscrimination,EquilibriumofFirmin

Monopolistic Competition—Oligopoly — Meaning — features, “Kinked
Demand” Curve

TOTAL 60

Course Outcomes

CO1 | Explainthepositiveandnegativeapproachesineconomicanalysis

CO2 | Understoodthefactorsofdemandforecasting

CO3 | Knowtheassumptionsandsignificanceof indifferencecurve

CO4 | Outlinetheinternaland externaleconomiesofscale

CO5 | Relateandapplythe variousmethodsofpricing

Textbooks

1 H.L.Ahuja, BusinessEconomics—Micro&Macro - SultanChand&Sons, New
Delhi.

2 C.M.Chaudhary,BusinessEconomics-RBSAPublishers-Jaipur-03.

3 Aryamala.T,BusinessEconomics,VijayNocole, Chennai.

4 T.PJain, BusinessEconomics, GlobalPublicationPvt. Ltd,Chennai.

5 D.M.Mithani,BusinessEconomics,HimalayaPublishingHouse, Mumbai.

ReferenceBooks

1 S.Shankaran,BusinessEconomics-MarghamPublications,Chennai.

5 P.L.Mehta,ManagerialEconomics—Analysis,Problems&Cases,SultanChand& Sons,
New Delhi.

3 PeterMitchelsonand AndrewMann, EconomicsforBusiness-ThomasNelson
Australia

4 RamsinghandVinaykumar, BusinessEconomics, ThakurPublicationPvt. Ltd,
Chennai.

5 SaluramandPriyankaJindal, BusinessEconomics,CAFoundationStudymaterial,
Chennai.

NOTE: LatestEditionofTextbooksMay beUsed
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WebResources

https://youtube.com/channel/UC69_-P77nf5-rKrjcpVEsqQ

https://www.icsi.edu/

https://www.yourarticlelibrary.com/marketing/pricing/product-pricing-objectives-
basis-and-factors/74160

MAPPINGWITHPROGRAMMEOUTCOMES
AND PROGRAMME SPECIFIC OUTCOMES

PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PSO1 | PSO2 | PSO3
co1 3 2 2 2 2 2 2 2 1 2 2
co2 3 | 2|3 |3 o 2| 2| 2| 2] 2| 2
CO3 3| 2 (3 |3 2 | 2| 2| 2 2 2 2
CO4 3 | 2 |2 |3 2 | 2| 2| 2 2 2 2
CO5 3 2 |3 3 2 2 2 2 2 2 2
TOTAL | 15 | 10 |13 |14 11 | 10 | 10 | 10 | 10 10 10

AVERAGE | 3 2 |26 |28 | 22| 2 2 2 2 2 2

3- Strong,2-Medium,1-Low
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DIGITALBANKING

] Marks
Subject L s Credits Inst.
Code Hours CIA | External | Total
2 2 25 75 100

Learning Objectives:

LO1: ToacquaintstudentswithknowledgeofDigitalBanking Products.

LO2: ToenablethestudentstounderstandtheknowledgeofDigitalPaymentSystem

LO3: Toimpartthe studentstounderstandthe newconceptsofMobileand InternetBanking
LO4: Toenablesthestudentstohavedepthknowledgeinpointofsale terminals

LOS: TounderstandtheATMandcashdepositsystem

CourseOutcomes:

Afterthe successfulcompletionofthecourse,thestudentswillbeable to:

CO1: | Explaintheneedfordigitalbankingproductsand theusage ofcards.

CO2: | Classifytheusageofvariouspaymentsystems.

CO3: | Discusstheprofitability,riskmanagementandfraudsof
mobileandinternetbanking.

CO4: | AnalysetheapprovalprocessesofPOSterminals.

CO5: | ExplaintheproductfeaturesandservicesofATMandCash
DepositMachine.

Unitl:DigitalBankingProducts

Digital Banking —Meaning — Features - Digital Banking Products -Features - Benefits — Bank
Cards —Features and Incentives of Bank cards - Types of Bank Cards -NewTechnologies-
Europay,MasterandVisaCard(EMV)-TapandGo,NearFieldCommunication (NFC) etc. - Approval
Processes for Bank Cards — Customer Education for DigitalBankingProducts -DigitalLending—
DigitalLendingProcess-Non-Performing-Asset(NPA.

Unitll:PaymentSystem

Overview of Domestic and Global Payment systems -RuPay and RuPay Secure -
ImmediatePaymentService(IMPS)-NationalUnifiedUSSDPlatform(NUUP)-
NationalAutomatedClearingHouse(NACH)-AadhaarEnabledPaymentSystem(AEPS)-
ChequeTruncation System (CTS) -Real Time Gross Settlement Systems (RTGS)-National Electronic
FundTransfer(NEFT) -InnovativeBanking& Payment Systems.

Unitlll:MobileandInternetBanking

Mobile & Internet Banking - Overview — Product Features andDiversity - Corporate and
Individual Internet Banking Integration with e-Commerce Merchant sites,IMPS - Profitability -
Risk Management and Frauds - Cyber Crime - Cyber Security - BlockchainTechnology-Types-
Crypto currencyandBitcoins

UnitlV:PointofSaleTerminals

Point of Sale (POS) Terminals - Overview - Features - Approval processesfor POS Terminals -
Key Components of POS - Hardware - Software - User Interface Design - CloudbasedPoint of
Sale — Cloud Computing-BenefitsofPOSin RetailBusiness.
UnitV:AutomatedTellerMachineandCashDepositSystems

Automated Teller Machine(ATM) - CashDeposit Machine(CDM)& Cash Recyclers - Overview -
Features - ATM Instant Money TransferSystems - National Financial Switch (NFS) -Various
Value Added Services -Proprietary,BrownLabeland White LabelATMs - ATM& CDMNetwork
Planning - Onsite / Offsite - ATM security,SurveillanceandFraudPrevention.
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RecentTrendsinDigitalBanking

FacultymemberwillimparttheknowledgeonrecentDevelopmentsinDigitalBankingtothestudents and
these components will not cover in the examination.

TextBooks:

1. 11BF,2019.DigitalBanking. TaxmannPublications,NewDelhi

2. GordonE.&NatarajanS.2017BankingTheory,Law andPractice.24thRevisedEdition.
HimalayaPublishingHouse, New Delhi

3. RavindraKumarandManishDeshpande.2016E-Banking.PacificBooksInternational,2016.

4. UppalR.K.2017 E-Banking:ThelndianExperience.BhartiPublications,2017.

SupplementaryReadings:

1.
ArunajatesanS2017TechnologyinBankingMarghamPublicationsChennai..

2. DigitalBanking2016IndianinstituteofBankingandFinance,PvtLimited New
Delhi.

3. IndianinstituteofBankingandFinance,2016,GeneralBankManagement,McMillan,
Mumbai

4. SubbaRaoS and Khanna. P.L 2014 Principles andPractice of Bank Management,
Himalya Publishing House, Mumbai.

WebReference:

1  https://ebooks.lpude.in/commerce/bcom/term 4/DCOM208 BANKING THEORY AND PRACTI

2

CE.pdf
http://www.himpub.com/documents/Chapter1859.pdf.

MSOFFICETOOLS

23



https://ebooks.lpude.in/commerce/bcom/term_4/DCOM208_BANKING_THEORY_AND_PRACTICE.pdf
https://ebooks.lpude.in/commerce/bcom/term_4/DCOM208_BANKING_THEORY_AND_PRACTICE.pdf
https://ebooks.lpude.in/commerce/bcom/term_4/DCOM208_BANKING_THEORY_AND_PRACTICE.pdf
http://www.himpub.com/documents/Chapter1859.pdf

24

Marks
i ) Inst.

Subject L T P S Credits nst External
Code Hours CIA Total

(Practical)

50
2 2 50 (Internal 100

Examiner)

LearningObjectives:

LO1 Toenablethestudentstoacquireknowledgeincreatingdocumentsforprinting,sharing,p

. resentation and store data inaspreadsheet

LO2 To equip thestudentsthemselveswith the skillsinMS Excelprogram,which is

. usedtosave andanalyse thenumerical data.
Toengagethestudentsthemselveswithadvanced,MSexcel

LO3 functionsan

: dproductivitytoolstoassistindevelopingworksheetsandconsolidationtosummarize
andreportresultsfrommultiplework sheets

LO4 ToidentifythenamesandfunctionsofthePowerPointinterfaceandcreateaslidepresent

. ationthat includes text,graphics,animation andtransition

LO5S Toplan,design,create,manipulateandanalyseandcompiledatainvariousways.

CourseQOutcomes:
Afterthesuccessfulcompletionofthecourse,thestudentswillbeableto:

CO1 | AcquirepracticalknowledgeinMSWord

CO2 | Construct worksheetinMSExcelusingbasicfunctions

CO3 | ConstructExcelsheetsinMSExcelusingadvancedfunctions

CO4 | PreparepresentationsinMSPowerPointusingvariousTemplates

CO5 | CreateadatabaseusingPowerpoint

Unitl:MicrosoftWord-I
Working with Microsoft Word: Constructing a New document — Revising and
Formatting adocument — Alter the Page Layout, Watermark - Background and
Borders — Headers &Footers — Page Numbering

Unitll:MicrosoftWord-II

Applying Templates - Formulating Tables — Editing tables —Incorporate Word Art,
Clip Arts, Smart art& Pictures — Search & Replace — Transferring andReceiving
Documents, Sharing information to others — Encrypt and Decrypt a document -
MailMerge.
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Unitlll: MicrosoftExcel-l
Microsoft Excel - create a spreadsheet using Auto fill, setting margin, adding
andremovingRowsandColumns,creatingandcopyingformulae,changingcolumnwidth
sa
ndrowheights,usingAutoformat,creatingandprintingachart,PageLayout,converting
files into
adifferentformat,findingtotalinrowsandcolumnsandMathematicalExpressionsuchas
Add,Subtract,Multiplyand Divide.

UnitlV:MicrosoftExcel-ll

More Advanced Excel Functions: Normal, Page Layout, Page Break View -
Employing theFreeze Panes Tool — Employing Financial Functions: PMT, RATE,
NPER,PV,FV-LogicalFunctions:AND,FALSE,IF,NOT,OR,TRUE-
BAHTTEXTTextFunction—LEFTConcatenation — Using LOWER and UPPER - Value
Function — Examining Date & TimeFunctionality.

UnitV:MicrosoftPowerPoint:

Applying the Auto-content wizard to Create and Store a presentation - Design

template —CreatingaBlankpresentation —OpeningaPreviously-made presentation —
Adjusting theBackground—-ChoosingthePresentationLayout -

EstablishingthePresentationStyle;

ListofPractical

MS-WORD

1. Enter the chairperson's speech, auditor's report, minutes and

agenda,andimplementthefollowingprocesses:emboldening,

underscoring,varyingfontsize,adjustingthestyle,alteringthe

background and

textcolor,varyinglinespacing, verifyingspellings,arranging,addin

gheaders and footers, inserting pages and page numbers,

finding andreplacingwords.

Prepareaninvitationforthecollegefunctionusingtextboxesandclipart.

3. Prepareaclasstimetableandperformthefollowingoperations:inse
rtingthetable,dataentry,
alignmentofRowsandColumns,insertinganddeletingtherowsand
columns,andChangingof Table Format.

4. Prepareashareholders’meetingletterfor10membersusingmailmerge
operation.

5. PrepareBio-DatabyusingWizardandTemplates.

N

MS-EXCEL

1. Generate a roster ofyourclass (a minimum of5 topics) and
performthefollowingactivities:Dataentry, Grandtotal,Mean,Resul
tandRankingthrougharithmeticandlogicalfunctionsand sorting.

2. Utilizing the chart wizard, create various charts (line, pie, bar)

to showtheannualperformanceofsales,purchase,
andprofitofthecompany.
3. Preparea declaration ofBank customer’s

accountindicatingsimpleand compound interest estimations for
10 different customers usingmathematicalandlogicalfunctions.

4. MakeanExcelspreadsheettodovariousfinancialoperationsPMT,RATE,NP
ER,PV,FV.

5. Generateanexcelsheettoaccomplishnumeroustext,value,anddate
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&timefunctions.
MS-POWERPOINT

1. Constructpresentationslidesthatdisplaythefive levelsofa
company'shierarchyutilizingan organization chart.

2. Createslidesforthenewsheadlinesofawell-
knowntelevisionnetwork. The presentation ought toinclude the
followingtransitions:ToptoBottom,BottomtoTop,ZoomIn and

Zoom Out. The presentationshouldbe
abletorunincustommode.

3. Create slides for the Seminar/ Lecture Presentation featuring
animationand complete the following: Develop multiple slides,
alter
backgroundcolour,andincorporatewordarttoadjustfontcolour.

TextBooks:

1. A First Course incomputersBasedonWindows8 andMS Office2013)by
SanjaySaxena,Edition2015,VikasPublishingHousePvt.Ltd.NewDelhi.

2. FundamentalsofinformationTechnology&MSOfficebyBhullarMS,
RamanpreetKaur,Edition2015,KalyaniPublishersLudhiana

3. Excel2019-All-in-onebyLokeshLalwani,Edition2019,BPBPublications; 1%
edition(1Jauary2019);BPBPublication

4. JordanGoldmeter2014AdvancedExcelEssentialsFriendsofaPressUSA

SupplementaryReadings:
1. SterlingLibsFcca2016AdvancedExcel:HowtouseVlookup&IndexMatchfunctionStraight
PublicationsUSA
2. ChrisUrban2016AdvancedExcelforProductivityUSA
3. LokeshLalwani2019Excel2019AllinOne);BPBPublicationUSA
4. .RituArora2018AdvancedExcel2016BPBPublicationsNewDelhi
WebReference:
1  htips://www.klientsolutech.com/list-of-microsoft-word-exercises-for-students/
2  https://www.guru99.com/logical-functions-operators-and-conditions-in-excel.html
3 https://www.educba.com/text-function-in-excel/
4  https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-
college-students-pdf

FOUNDATIONCOURSE(OR)
BRIDGE COURSE
FUNDAMENTALSOFBUSINESSSTUDIES

Subject L T P S Credits Marks

Inst.

26


https://www.klientsolutech.com/list-of-microsoft-word-exercises-for-students/
https://www.guru99.com/logical-functions-operators-and-conditions-in-excel.html
https://www.educba.com/text-function-in-excel/
https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-college-students-pdf
https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-college-students-pdf
https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-college-students-pdf
https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-college-students-pdf

27

Code Hours CIA External | Total

2 2 25 75 100

A bridge course for the students of commerce faculty is conducted every year to
getthestudentstheknowledgeofcommercefaculty. Themainobjectiveofthecourseistobridge
the gap between subjects studied at Schoollevel and subjectsthey would be studying in
commerce faculty. ABridge courseaimsto cover the gapbetween the understanding level
of the higher secondary school courses and higher educationalcourses. Bridge course is
preparative course for college level course with anacademic curriculum that is offered to
enhance the knowledge of the students bymeans of preparing for the intellectual
challenges of commerce subject and to knowbasicinformationaboutcoresubject.

Bridge courses are the tool to help students to success in their graduate
levelstudies. Itisalsoaprerequisiteandfoundationalcoursetoknowthe basicinformation
aboutcommerce subjects.

FUNDAMENTALSOFBUSINESS STUDIES
Objective
The bridge course aims to act as a buffer for the new entrants with an objective
toprovide adequate time for the transition to hard core of degree courses. This
givesthemabreather,topreparethemselvesbeforetheonsetofcoursesforfirst yeardegree
programme.

CourseQutcomes:

Afterthe successful completionofthecourse,thestudentswillbeable to:

CO1 | Tomakethestudentsfamiliarwiththebasicconceptsof commerce, and Management
: Fields.

CO2 | ToencourageandmotivatetheStudentsforthecommerceEducation.

CO3 | TomakethestudentsawaretowardsthevariousbranchesofcommerceforExample,Accounts,Ban
: kingand Auditing.

Unit ICommerce-Introduction

DefinitionofCommerce -Importance’sofCommerce -Meaningofbartersystem--business-
industry-trade-hindrances oftrade-branchesofCommerce.

UnitllAccounting-Introduction

Book-Keeping-Meaning  -Definition  -Objectives-Accounting-Meaning  -Definition-Objectives-
Importance-Functions-Advantages-Limitations-Methodsof Accounting-Single Entry Double Entry-
Steps involved indouble entry system-Advantages of double entry system-Meaning of Debit
andCredit-TypesofAccountsanditsrules-PersonalAccounts-RealAccounts-NominalAccounts.
UnitlliIMarketingand Advertising

Meaning of Marketing-Definition-Functions of Marketing-Meaning of Consumer —
StandardizationandGrading-Pricing—KindsofPricing-AGMARK-ISI-Advertising:Meaning,
Characteristics, Advertising Objectives,Advertising Functions Advantages of advertising,
Kinds of Advertising,Advertising Media,Kindsof media
UnitlVAuditing&EntrepreneurialDevelopment

IntroductionofAuditing-OriginandEvolution —Definition-FeaturesofAuditing-Objectives of
Auditing Advantages of Audit -Limitations of Auditing -Distinction between Auditing &
Investigation -Distinction betweenAccounting&Auditing -BasicPrinciplesofAudit-
ClassificationofAudit- Entrepreneurial Development-Characteristics of an entrepreneur-
Functionsof an entrepreneur-Types of anentrepreneur -Problems of Women entrepreneur-
Conceptof WomenEntrepreneurs

UnitV:Income TaxLawand Practice

Tax history-Types—-VariousTermsinTax-Exemptedincome U/S10-CanonsofTaxation-

Income Tax Authority andAdministration-SlabRate -FilingofReturns-ResidentialStatus.
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TextBooks:

1. L.M.Prasad,PrinciplesofManaement,2022S.Chand&SonsCo.Ltd,NewDelhi.

2. S.P.JainandK.L.Narang2023FinancialAccounting-l,KalyaniPublishers,NewDelhi.

3. Dr.N.RajanNair,2023Marketing,SultanChand&Sons.NewDelhi

4. JayashreeSuresh,(Reprint2017)EntrepreneurialDevelopment,MarghamPublications.
Chennai

SundarK.andPaari,2016AuditingVijayNicole,ImprintsPrivateLtd, Chennai.

6. T.Srinivasan2024IncomeTax&Practice-VijayNicolelmprintsPrivateLimited, Chennai.

o

FIRST YEAR - SEMESTER -

HCORE-III:FINANCIALACCOUNTINGII

Subject i Inst. Marks
Code L T P S Credits Hours CIA External | Total
5 5 5 25 75 100

Learning Objectives

Thestudentsareabletopreparedifferentkindsofaccountssuch

LO1 HigherpurchaseandlInstalmentsSystem.
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LO2

Tounderstand theallocationofexpensesunder departmentalaccounts

LO3

TogainanunderstandingaboutpartnershipaccountsrelatingtoAdmissionand

retirement

LO4

ProvidesknowledgetothelearnersregardingPartnershipAccountsrelating

todissolutionoffirm

LO5

Toknowtherequirementsofinternationalaccounting standards

Prerequisites:ShouldhavestudiedAccountancyinXI11Std

Unit

Contents

No.ofHours

HirePurchaseandInstalmentSystem
HirePurchaseSystem—AccountingTreatment—Calculationof Interest-
Defaultand Repossession-HirePurchase TradingAccount
-InstalmentSystem-CalculationofProfit

15

BranchandDepartmental Accounts

Branch — Dependent Branches: Accounting Aspects - Debtorssystem
-Stock and Debtors system — Distinction between Wholesale Profit
and Retail Profit — Independent Branches (Foreign Branches
excluded)-Departmental Accounts:BasisofAllocation of Expenses
—Inter-DepartmentalTransfer atCostorSellingPrice.

15

PartnershipAccounts- |
PartnershipAccounts:—AdmissionofaPartner—Treatmentof Goodwill-
CalculationofHiddenGoodwill-RetirementofaPartner
—DeathofaPartner.

15

PartnershipAccounts- 11

Dissolution of Partnership - Methods — Settlement of Accounts
Regarding Losses and Assets — Realization account — Treatment of
Goodwill — Preparation of Balance Sheet - One or more Partners
insolvent — AIll Partners insolvent — Application of Garner
VsMurrayTheory—AccountingTreatment-PiecemealDistribution—
SurplusCapitalMethod— MaximumLoss Method.

15

Accounting Standards for financial reporting(Theory only)
ObjectivesandUsesofFinancialStatementsforUsers-
RoleofAccountingStandards-DevelopmentofAccountingStandardsin
India
RoleoflFRS-IFRSAdoptionvsConvergencelmplementationPlan

in India- Ind AS- An Introduction - Difference between Ind AS and
IFRS.

15

TOTAL

75

THEORY?20%&PROBLEMS80%

Course Outcomes

CO1 | ToevaluatetheHirepurchaseaccountsandinstalmentsystems

CO2 | To prepareBranchaccountsand Departmental Accounts

CO3 | Tounderstandtheaccountingtreatmentforadmissionandretirementinpartnership
CO4 | ToknowSettlementofaccountsatthe time ofdissolutionofafirm.

CO5 | To elaboratetheroleofIFRS
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Textbooks
1 RadhaswamyandR.L.Gupta:AdvancedAccounting, SultanChand, NewDelhi.
9 M.C.ShuklaT.S.Grewal&S.C.Gupta,AdvanceAccounts,SChandPublishing,
NewDelhi.
3 R.L.GuptaandV.K. Gupta, “Financial Accounting”,SultanChand, NewDelhi.
4 SPJainandK.L. Narang:Financial Accounting-1, KalyaniPublishers,New Delhi.
5 T.S.Reddy&A.Murthy,Financial Accounting, MargamPublishers, Chennai.
ReferenceBooks
1 Dr.S.N.Maheswari:Financial Accounting,VikasPublications, Noida.
2 Dr.Venkataraman&others(7lecturers):Financial Accounting,VBH, Chennai.
3 Dr.AruIgnandanandRaman:AdvancedAccountancy,Himalayapublications,
Mumbai.
4 Tulsian,AdvancedAccounting, TataMC.Grawhills, India.
5 CharumathiandVinayagam,Financial Accounting,S.Chandandsons,NewDelhi.

NOTE: LatestEditionofTextbooksMay beUsed

WebResources
1 https://www.slideshare.net/mcsharmal/accounting-for-depreciation-1
2 https://www.slideshare.net/ramusakha/basics-of-financial-accounting
3 https://www.accountingtools.com/articles/what-is-a-single-entry-system.html

MAPPINGWITHPROGRAMMEOUTCOMESANDPROGRAMMESPECIFIC

OUTCOMES
PO[PO[PO[PO[PO|[PO[PO]|PO]|PSO|PSO]|PSO | PS
1] 2| 3| 4|5 |6 /|78 1 2 3 | 04
Co1 323|323 ]2]2 3 2 2 3
CO2 312 (3 |3 3 12| 2| 2 3 2 2 3
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CO3 3 2 |2 3 3 2 2 2 3 2 2 3
CO4 3 2 |3 3 2 2 2 2 3 2 2 3
CO5 3 3 |3 3 3 3 3 3 3 3 3 3
TOTAL 16 | 11 |14 |15 14 | 12 | 11 | 11 15 11 11 15
AVE:AG 32 | 22 28 |3 28 | 24 | 22 | 22 3 22 22 3
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FIRSTYEAR-SEMESTER-IICORE —

1V: BUSINESS LAW

Subject : Inst. Marks
Cone LT P S Credits Hours CIA External | Total
5 5 25 75 100
Learning Objectives
LO1 | ToknowthenatureandobjectivesofMercantilelaw
LO2 | Tounderstandtheessentialsofvalidcontract
LO3 | Togainknowledgeonperformancecontracts
LO4 | TodefinetheconceptsofBailmentand pledge
LOS5 | To understand the essentialsofcontractofsale
Prerequisites:ShouldhavestudiedCommerceinXI1 Std
Unit Contents No.ofHours
ElementsofContract
Indian Contract Act 1872: Definition of Contract, Essentials of
I ValidContract,ClassificationofContract,Offer andAcceptance - 15
Consideration—CapacitytoContract—FreeConsent-Legalityof
Object—ContingentContracts—\VoidContract
PerformanceContract
Meaning of Performance, Offer to Perform, Devolution of Joint
I liabilities & Rights, Time and Place of Performance, Reciprocal 15
Promises,AssignmentofContracts-RemediesforBreachof
contract-Terminationand DischargeofContract-QuasiContract
ContractofIndemnityandGuarantee
i Contractofl r]d e mnityanQCo ntractofG uarantee-Ex_tentof 15
Surety’s Liability, Kinds ofGuarantee,  Rights ofSurety,
Discharge of Surety —
BailmentandPledge
Bailment and Pledge — Bailment — Concept — Essentials -
v Classification of Bailments, Duties and Rights of Bailor 15
andBailee—LawofPledge—Meaning—EssentialsofVValidPledge,
PledgeandLien, RightsofPawnerandPawnee.
SaleofGoodsAct1930(Case Study):
DefinitionofContract ofSale — Formation-EssentialsofContract of
\ Sale - Conditions and Warranties - Transfer of Property — 15
Contractsinvolving Sea Routes-SalebyNon-owners -Rightsand
dutiesofbuyer-RightsofanUnpaidSeller
TOTAL 75
Course Outcome
CO1 | ExplaintheObjectivesandsignificanceofMercantilelaw
CO2 | UnderstandtheclausesandexceptionsoflndianContract Act.
CO3 | Explainconceptsonperformance,breachand dischargeofcontract.
CO4 | Outlinethecontractofindemnityandguarantee
CO5 | ExplainthevariousprovisionsofSale ofGoodsAct1930
Textbooks
1 N.D.Kapoor,BusinessLaws-SultanChand andSons,NewDelhi.
2 R.S.N.Pillai-BusinessLaw,S.Chand,NewDelhi.
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3 MCKuchhal&VivekKuchhal,Businesslaw,SChandPublishing,NewDelhi
4 M.V.Dhandapani,BusinessLaws,SultanChandandSons, NewDelhi.
5 Shusma Aurora,BusinessLaw, Taxmann,NewDelhi.
ReferenceBooks
1 PreethiAgarwal,BusinessLaw,CAfoundationstudymaterial, Chennai.
2 BusinessLaw bySaravanavel,Sumathi,Anu,HimalayaPublications, Mumbai.
3 KavyaandVidhyasagar,BusinessLaw,NithyaPublication,NewDelhi.
4 D.Geet,BusinessLawNiraliPrakashanPublication, Pune.
5 M.R.Sreenivasan, BusinessLaws,MarghamPublications, Chennai.
NOTE: LatestEditionofTextbooksMay beUsed
WebResources
1 www.cramerz.comwww.digitalbusinesslawgroup.com
2 http://swcu.libguides.com/buslaw
3 http://libguides.slu.edu/businesslaw

MAPPINGWITHPROGRAMMEOUTCOMES
AND PROGRAMME SPECIFIC OUTCOMES

PO1 [ PO2 [ PO3 [ PO4 | PO5 | PO6 | PO7 [ PO8 | PSO1 | PSO2 | PSO3

Co1 3 2 2321212712 2 2
CO2 3 2 |3 3 2 2 2 2 2 2
CO3 3 [ 2 2 |3 2 | 2] 2] 2 2 2
CO4 3 ] 2 [3 |3 2 | 2] 2] 2 2 2
CO5 3 [ 2 [3 |3 2 | 2] 2 ] 2 2 2
TOTAL | 15 | 10 [13 [15 | 10 | 10 | 10 | 10 | 10 10
AVERAGE | 3 | 2 |26 |3 2 | 2] 2] 2 2 2

3- Strong,2-Medium,1-Low
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FIRST YEAR — SEMESTER —

IHHIELECTIVE—II:BUSINESSENVIRONMENT

Subject
Code

Marks

Subject Catego Ll Tl p | s |credits Inst.
Name ry Hours Cl

Ext
ern
al

Tot
al

Business Elective
Environment |

75

100

Learning Objectives

LO1

Tounderstandthenexusbetweenenvironmentandbusiness.

LO2

Toknowthe PoliticalEnvironmentinwhichthebusinessesoperate.

LO3

TogainaninsightintoSocialEnvironment.

LO4

TofamiliarizetheconceptsofanEconomicEnvironment.

LO5

TolearnthetrendsinGlobalEnvironment.

Prerequisites:ShouldhavestudiedCommerceinXIl Std

Unit

Contents

No.of
Hours

AnlIntroduction

The Concept of Business Environment - Its Nature and Significance — Brief
Overview of Political — Cultural — Legal — Economic and SocialEnvironments
and their Impact on Business and Strategic Decisions.

10

PoliticalEnvironment
PoliticalEnvironment—GovernmentandBusinessRelationshipinindia—
Provisions of Indian Constitution Pertaining to Business.

12

SocialandCulturalEnvironment

Social and Cultural Environment— Impactof Foreign Culture— Castes and
Communities—LinguisticandReligiousGroups—TypesofSocial
Organization-SocialResponsibilitiesofBusiness.

12

EconomicEnvironment

Economic Environment — Economic Systems and their Impact of Business —
Macro Economic Parameters like GDP - Growth Rate Population —
Urbanization-FiscalDeficit—PlanInvestment—PerCapitalncomeandtheir
ImpactonBusiness Decisions.

12

TechnologicalEnvironment (CASE STUDY)

Technological Environment — Meaning- Features OF Technology-Sources of
Technology Dynamics-Transfer of Technology- Impact of Technology on
Globalization-StatusofTechnologyinIndia-DeterminantsofTechnology
Environment.

14

TOTAL

60

CO

Course Outcomes
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CO1 | Rememberthenexusbetweenenvironmentandbusiness.
CO2 | ApplytheknowledgeofPoliticalEnvironmentinwhichthebusinesses operate.
CO3 | AnalyzethevariousaspectsofSocialEnvironment.
CO4 | Evaluatetheparameters inEconomic Environment.
CO5 | Createaconduciveenvironmentfor businesstooperate globally.
Textbooks
1 C.B. Gupta, BusinessEnvironment, SulthanChand&Sons, New Delhi
2 FrancisCherunilam,BusinessEnvironment,HimalayaPublishingHouse, Mumbai
3. Dr.V.C.Sinha,BusinessEnvironment,SBPDPublishingHouse,UP
4. Aswathappa. K,EssentialsOfBusinessEnvironment,HimalayaPublishingHouse, Mumbai
5 RosyJoshi,SangamKapoor&PriyaMahajan,BusinessEnvironment,KalyaniPublications,
NewDelhi
ReferenceBooks
1. Veenakeshavpailwar,BusinessEnvironment,PHILearningPvtLtd,NewDelhi
2. Shaikhsaleem,BusinessEnvironment,Pearson,NewDelhi
3. S.Sankaran,BusinessEnvironment,MarghamPublications,Chennai
4. NamithaGopal,BusinessEnvironment,VijayNicolelmprintsLtd.,Chennai
5 lanWorthington,ChrisBritton,EdThompson, TheBusinessEnvironment,FTPrenticeHall,

NewlJersey

NOTE: LatestEditionofTextbooksMay beUsed

WebResources
1 www.mbaofficial.com
2 www.yourarticlelibrary.com
3 www.businesscasestudies.co.uk
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MAPPINGWITHPROGRAMMEOUTCOMESANDPROGRAMMESPECIFIC

36

OUTCOMES
PO[PO|[PO[PO[PO[PO|[PO|PO[PSO|PSO|PSO| PS

1|2 |3 |45 |6 7]8]1 2 3 |04

Co1 32333 2]2]3] 2 3 3 | 3

CO2 3 ] 2|2 |3 3] 2| 3] 3| 2 3 3 | 3

CO3 3 | 23 |3 32133 ] 2 3 3 | 3

CO4 3 ]2 [3 |3 3 2] 2] 3] 2 3 3 | 3

CO5 3 13 [3 |3 303 ]3] 3] 3 3 3 | 3
TOTAL | 15 [ 11 |14 |15 | 15 [ 11 | 13 [ 15 | 11 | 15 | 15 | 15
AVEERAG 3 | 2228 |3 3 [22]26| 3| 22| 3 3 |3
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FIRST YEAR — SEMESTER —

IHHELECTIVE-Il:HUMANRESOURCEMANAGEMENT

Subject
Code

Inst. Marks

L T P S Credits Hours CIA External

Total

4 3 4 25 75

100

Learning Objectives

C1l

TounderstandaspectsrelatingtoHumanresource management

C2

ToknowstrategiesrelatingtoHumanResourcemanagement

C3

TobeacquaintedwithindustrialRelationsPolicy.

C4

Tolearnaboutorganisationculture

C5

Toassimilateknowledgeonemployeewelfare.

Prerequisite:ShouldhavestudiedCommerceinX11Std

Unit

Contents

No.of
Hours

IntroductiontoHRM

Definition of HRM, Objectives — Importance — Nature- Scope, Role and
Qualities of a HR Manager - Human Resource Planning - Meaning,
Definition, Importance, Factors Affecting HRP, Process Involved in Human
Resource Planning. Human Resource Information System (HRIS) - Job
Analysis, Need for JobAnalysis, Steps inJob Analysis, JobDescriptionand
Specification.

12

StrategicHRM

Definition of Strategy, Strategic Human Resource Management (SHRM),
Importance ofSHRM, Difference between Traditionaland Strategic Human
Resource Management, “Best Fit” Approach Vs. Best Practices of SHRM,
RoleofHRStrategy&PracticesinNational,SectorialandOrganizational
Context,InvestmentPerspectiveofSHRM,Porter’s5SPsModel.

12

IndustrialRelations

Introduction to Industrial Relations - Employee Grievances Concept,
Causes & Grievance Redressal Mechanism — Discipline - Concept,
AspectsofDiscipline&DisciplinaryProcedure-TradeUnionsAct1926
-IndustrialDisputesAct1947.

12

OrganisationalDevelopmentandCollectiveBargaining

Organisation Climate — Organization Change - Organisational
Development:Definition,MeaningofOrganizationalDevelopment.- Collective
Bargaining- Essentials of Effective Collective Bargaining

12

Employeewelfare

Employee Welfare: Meaning, Objectives, Philosophy, Scope, Limitations,
Types of Employee Welfare, Statutory and Non-Statutory Welfare
Measures,andLabourWelfare Theories-SocialSecurity,Health,
Retirement&OtherBenefits.

12

TOTAL

60

CO

Course Outcomes

CO1

Remember andrecallconceptsofHumanresourcemanagement

CO2

Chooseappropriatestrategies forhnumanresourcemanagement

CO3

Compareandcontrastvariousindustrialrelationspolicy.
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CO4 | Determineappropriateorganisationculture.
CO5 | Formulatestrategiesforemployeewelfare.
Textbooks
1 Ashwathappa,HumanResourceManagement, TataMcGraw-HillEducation,Noida.
5 Mamoria,C.B.andGaonkar,S.V,PersonnelManagement,HimalayaPublishingHouse,
Mumbai.
3 SunilLallaandNehaShukla,HumanResourceManagement, NiraliPrakashanPublishers,
Pune.
4 P.SubbaRao,PersonnelandHumanResourceManagement,HimalayaPublishingHouse,
Mumbai.
ReferenceBooks
1 L.M.Prasad,HumanResourceManagement,SultanandChandsonsPublications, New
Delhi.
2 DeCenzo,D.A.andRobbins,S.PHumanResourceManagement,Wiley, India.
3 Dr.K.SundarandDr.J.Srinivasan,HumanResourceDevelopment, Margham
Publications,Chennai.
4 JaneWeightman,HumanResourceManagement,VVMPPublishers,Mumbai.

NOTE: LatestEditionofTextbooksMay beUsed

WebResources
1 https://hr.university/shrm/strategic-human-resource-management/
2 https://www.investopedia.com/terms/c/collective-bargaining.asp
3 https://www.yourarticlelibrary.com/human-resource-management-2/employee-

welfare/employee-welfare/99778
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MAPPINGWITHPROGRAMMEOUTCOMES

AND PROGRAMME SPECIFIC OUTCOMES

POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PSO1 | PSO2 | PSO3
CO1 3 2 3 2 3 2 3 3 3 2 2
CO2 3 2 2 2 2 2 2 2 3 2 3
CO3 3 3 3 2 3 2 3 3 3 2 2
CO4 3 2 2 2 2 2 2 2 3 2 2
CO5 3 3 3 2 3 2 3 3 3 2 3
TOTAL 15 12 | 13 10 13 10 | 13 | 13 15 10 12
AVERAGE | 3 22 | 26 2 2.6 2 26 | 26 3 2 2.2

3- Strong,2-Medium,1-Low
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FIRST YEAR — SEMESTER —

40

IHHIELECTIVE—II:BUSINESSLEGISLATIONS

Subject
Code

P

S

Credits

Inst.
Hours

Marks

CIA

External

Total

3

4

25

75

100

Learning Objectives

C1

ToimpartknowledgeontheFactories Act,1948

C2

ToprovideinsightsontheForeignExchangeManagementAct, 1999

C3

ToinculcateknowledgeaboutthePreventionofMoneyL aunderingAct, 2002

C4

ToenablethestudentstolearnabouttheCompetitionAct2002

C5

Tofamiliarisethe studentsabouttheexistence ofintellectualPropertyRights

Prerequ

isite:ShouldhavestudiedCommerceinX11Std

Unit

Contents

No.of
Hours

FactoriesAct 1948

Definitions - Objects —Scope — Approval — Licensing — Registration of
Factories — Notice by Occupier — General Duties of Occupier and
Manufacturer — Measures to be Taken by Factories for Health, Safety and
Welfare ofWorkers — Measures — SpecialProvisions Relating to Hazardous
Processes—WorkingHoursofAdults—AdditionalProvisionsRegulating
Employment of Women in a Factory — Employment of Young Person and
Children — Annual Leave with Wages — Penalties and Procedures.

ForeignExchangeManagementAct,1999
Introduction-BoardStructureofFEMA-Definitions-Regulation&
Management of Foreign Exchange - Contraventions & Penalties — Procedure
for Compliance.

PreventionofMoneyLaunderingAct,2002

Definitions — Punishment for the Offence ofMoneyLaundering - Obligations
of Banking Companies - Financial Institutions and Intermediaries or a Person
CarryingonaDesignatedBusinessorProfession- AdjudicationAuthorities&
Procedures.

Competition Act,2002

Definitions - Prohibition of Agreements- Prohibition of Abuse of Dominant
Position—CompetitionCommissionoflndia-Establishment, Administration
&DutiesPowers—CompetitionAdvocacy-AdjudicationAuthorities—Penalties &
Prosecution.

IntellectualPropertyRights
Intellectualpropertyrights(IPR)—AnIntroduction-Kinds

of Intellectual Property Rights - Patent, Copyright, Trade Mark,
Design,Geographicallndication,PlantVarietiesandLayoutDesign
GeneticResourcesandTraditionalKnowledge—TradeSecret-IPR
inIndia:Genesisanddevelopment.

TOTAL

45

CO

Course Outcomes

CO1

AcquireknowledgeonFactoriesAct,1948

CO2

AnalysetheroleofForeignExchangeManagement Act,1999
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CO3 | UnderstandthepracticalimplicationsofPreventionofMoneyLaunderingAct,2002
CO4 | EvaluatetheimportanceofCompetitionAct,2002
CO5 | Gainknowledge onintelligence PropertyRights
Textbooks

1 AkhilleshwarPathak, Legalaspectsofbusiness,McGrawHillEducation,Noida

2 R.S.N.Pillai&Bagavathi, Legalaspectsofbusiness,S.Chand, New Delhi

3 Rash_miAggarwaI,RajinderKaur,Legalaspectsofbusiness,PearsonEducationLimited, New

Delhi
4 P.K.Padhi, Legalaspectsofbusiness, PHI Learning, New Delhi
ReferenceBooks

1 RavinderKumar, Legalaspectsofbusiness,CengageLearning,Nioda

2 ShawnKopel,Guidetobusinesslaw,OxfordUniversityPress,England

3 M.C.Kuchhal,VivekKuchhal,BusinessLaw,SChandPublishers,NewDelhi

4 C.L.Bansal.Businesslaw, Taxmann,New Delhi

NOTE: LatestEditionofTextbooksMaybe Used

WebResources
1 https://labour.gov.in/sites/default/files/Factories_Act_1948.pdf
2 https://legislative.gov.in/sites/default/files/A1999-42_0.pdf
3 https://stfrancislaw.com/blog/intellectual-property-rights/

MAPPINGWITHPROGRAMMEOUTCOMES
AND PROGRAMME SPECIFIC OUTCOMES

PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PSO1 | PSO2 | PSO3

Co1 3 23 221213712 3 2 2
CcO2 3 2 2 2 3 2 | 3| 2 3 2 2
CO3 3 23 23] 2] 3] 2 3 2 2
CO4 3| 2 2221121 3] 2 3 2 2
CO5 3 23 221121 3] 2 3 2 2

TOTAL 15 10 | 13 10 12 10 | 15 10 15 10 10

AVERAGE | 3 2 |26 2 2.4 2 |3 2 3 2 2
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INTERNETANDITS APPLICATIONS

Marks
ject ) Inst.
Sth:bJ(;ac L T P S Credits Hnst
ode ours CIA Externa| TOtal
2 2 25 75 100
Objective

This subject seeks to develop the would-be Accounting Executives with knowledge in Internet
for the application in the area of Accounting.

Unitl:InternetConcepts

Introduction-InternetConnectionConcepts-ConnectingtoDial-uplnternetAccounts—
HighSpeedConnections:ISDN,ADSL ,andCableModes-Intranets:ConnectingLANtothe
Internet.

Unitll:E-mailConcept

E-mailConcepts -E-mail Addressing-E-mail Basic Commands -Sending andReceiving Files by
e-mail - Controlling e-mail Volume - Sending and Receiving Secure e-mail.

Unitlll:InternetServices

OnlineChattingandConferencingConcepts-E-mailMailingLists-UsenetNewsgroup
Concepts - Reading Usenet Newsgroups - Video Conferencing.

UnitlV:WebConceptsand Browsers

World-Wide-WebConcepts-ElementsofWeb-ClientsandServers-URLandTP-Web
Browsers - Netscape Navigator and Communicator-Microsoft Internet Explorer.

UnitV:SearchEngines

Search Engines - Web Directories - Microsoft Internet Explorer - Searching for Information -
Bigfoot, Infospace,Whowhere, Yahoo- Subscriptions and Channels - Web Sites-Making use ofWeb
Resources - New and Weather, Sports, Personal Finance and Investing - Entertainment - Shopping -
Travel, Kids, Teems, Parents and Communities, Health and Medicine, Religion and Spirituality.

TEXT BOOKS

1. AlexisLeonandMathewsLeon-Internetforeveryone,LeonTechworld,Chennai,lndia,2000.

2. KamleshN. Agarwal-Businesson theNet,McMillanindialLtd., 2002

3. KamleshN.Agarwal& PrateekA.Agarwal-WebtheNet-AnintroductiontoWireless
application protocal,McMillan India Ltd., 2002

4. MargaretLevineYoung-TheCompleteReference-Internet’, TMGPub.,NewDelhi,2002.

REFERENCEBOOKS

1. DouglaskE.Commer-ComputerNetworksand Internet, PHI(AdditionWesley
Lonman), New Delhi, 2001.

2. Minoli Daniel - Internet & Internet Engineering , Tata McGraw Hill, NewDelhi,
200
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STOCKMARKETOPERATIONS

Subject . Inst. Marks
Cod Credits H
ode ours CIA | External | Total
2 2 25 75 100

Learning Objectives:

LO1: ToacquaintstudentswithknowledgeofSecuritiesMarket

LO2: Toenablethestudentstounderstand theknowledgeofPractice TradingonStock Market

LO3: Toimpartthestudentstounderstandthelegalframe workofsecuritiesMarket

LO4: Toenablesthestudentstohavedepthknowledgein differentsegmentofstock exchange

LOS: Tounderstandthe roleofDematTrading

CourseOutcomes:

Afterthe successful completionofthecourse,thestudentswillbeable to:

CO1: | ExplainthebasicconceptofSecuritiesMarket

CO2: | PracticeTradingonStockMarket

CO3: | AnalysethelegalFrameworkofSecuritiesMarket

CO4: | ExplaindifferentsegmentofStockExchange

CO5: | PerformDematTrading

Unitl:Introduction
ConceptandtypesofSecurities;Conceptofreturn;Concept,typesandmeasurementof risk;Developmentof
Securitiesmarket inIndia

Unitll:PrimaryMarket

Concept,Functionsandimportance;FunctionsofNewlssueMarket(IPO,FPO&OFS); Methodsof
Floatation-fixpricemethodandbookbuilding method;Pricingoflssues;Offer
Documents;AppointmentandRoleofMerchantBankers,Underwriters,LeadManagers,Syndicate
Members,Brokers,Registrars,Bankers,ASBA; SMEIPOsandListingofSecurities.

Unitlll:SecondaryMarket

Concept;Functionsandimportance;MechanicsofStockMarketTrading-DifferentTypes
ofOrders,ScreenBasedTrading,Internet-BasedTradingandSettlementProcedure; Typesof
Brokers.

UnitlV:RegulatoryFramework

SEBI (Issue of Capital and Disclosure Requirements) Regulation 2018; Stock Exchanges
andintermediaries; SEBI and Investor Protection; Securities Contract Regulation Act and
SEBI(ListingObligations andDisclosureRequirements) Regulation 2015.

UnitV:DematTrading

Concept and Significance; Role ofDepositoriesand Custodian ofSecurities in
DematTrading;SEBIGuidelinesandotherRegulationsRelatingtoDematTrading;ProcedureofDe
mat Trading.

PracticalExercises:

Thelearnersarerequiredto:
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1. PreparethestepsinvolvedinpreandpostmanagementofhypotheticalcaseoflPO/FPO.

2. MakeacomparativeanalysisoflPOstoidentifyparametersofsuccessandcausesoffailure.

3. ExposethemselvestotradingscreenofNationalStockExchange

(www.nseindia.com)anddemonstrate

a) Procedureofplacingbuying/sellingorder.

b) TradingWorkstationStation(TWS)ofspotmarketandfinancialderivative
markets(Futuresand Options).

4. Learndemattradingandinvestmentwith thehelpof

relevantsoftware(WorkingonVirtualtradingplatform).

RecentTrendsinStockMarket

Facultymemberwillimparttheknowledge onrecenttrendsinStockMarkettothestudents and these
components will not cover in the examination.

TextBooks:

1. Gordon,E.,&Natarajan,K.2019.FinancialMarketsandServices.New
Delhi:HimalayaPublishingHouse.New Delhi

2. Benjamin,G.1949.Thelntelligentinvestor.NewY ork:HarperPublishing.

3. Dalton,J.M.2001.HowTheStockMarketWorks? NewYork:Prentice
HallPress.Machiraju,H.
4. Machiraju,H.R.2019.MerchantBanking.NewDelhi:NewAgePublishers.

SupplementaryReadings:
1.

GitmanandJoehnk2015,Fundamentalsof Investing,PearsonPublications,NewDelhi.

ChandraPrasanna,2017,InvestmentAnalysisandPortfolioManagement, TataMcGraw Hill,New
Delhi.

3. DamodaranAsath2016,InvestmentValuation:ToolandTechniquesforDeterminingthe value of
any Asset, Wiley Finance.,New Delhi

Bhole L.M 2015, Financial Institutions and Markets Tata McGraw Hill Publishing Company
Ltd, New Delhi

Note:Latesteditionofthebooks maybeused
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45

Subject T P S Credits Inst. Marks
Code Hours CIA External | Total
2 2 25 75 100

Learning Objectives:

LO1: | To acquaintstudentswithknowledgeofSetting upanewBusiness

LO2: | ToenablethestudentstounderstandthelegalchallengesinsettingupBusiness

LO3: | Toimpartthestudentstosearchforentrepreneurialcapital

LO4: | Toenablesthestudentstohavedepthknowledgein marketingaspectsofnew ventures

LO5: | TounderstandtheroleBusinessPlanPreparationforNewVentures

CourseQOutcomes:
Afterthe successfulcompletionofthecourse,thestudentswillbeable to:

CO1: | Generateabusinessideausingdifferenttechniquesanddescribesourcesofinnovativeideas

CO2: | Evaluateadvantagesofacquiringanongoingventurewithacasestudy;

CO3: | Presentacomparativeanalysisofvariousgovernmentschemeswhicharesuitableforthebusinessi
dea;

CO4: | Developamarketingplanforabusinessidea;

CO5: | Prepareandpresentawell-conceivedBusinessPlan

Unit I: StartingNewVentures
NewVenture:Meaningandfeatures.Opportunityidentification.Thesearchfornewideas.Sourceof
innovativeideas.Techniquesforgeneratingideas.Entrepreneurialimaginationand creativity: The
role of creative thinking. Developing creativity. Impediments to creativity. The
pathwaystoNewVenturesforEntrepreneurs,CreatingNewVentures.Acquiringan established
Venture:Advantages of acquiring an ongoing Venture. Evaluation of key issues. Franchising:
How aFranchiseworks.Franchiselaw. Evaluatingthe franchisingopportunities.

Unitll:LegalChallengesinSettingupBusiness

IntellectualPropertyProtection:Patents, Trademarks,andCopyrights.RequirementsandProcedu
reforfilingaPatent, Trademark,andCopyright.Legalactsgoverningbusinessesinindia.ldentifying
Form of Organisation and theirprocedures and compliances.

Unitlll:SearchforEntrepreneurialCapital

TheEntrepreneur’sSearchforCapital. TheVentureCapitalMarket.Criteriaforevaluating New-
VentureProposals. Evaluatingthe VentureCapitalist.
Financingstages.AlternateSourcesofFinancingforindianEntrepreneurs.BankFunding.Govern

ment

Policy Packages. State Financial Corporations (SFCs). Business Incubators

andFacilitators.Informalriskcapital: Angelinvestors.Governmentschemesfornew ventures
like:Startuplndia, Stand UpIndia,Makeinindia,etc.

UnitlV:MarketingAspectsofNewVentures

DevelopingaMarketingPlan:CustomerAnalysis,GeographicalAnalysis,Economical Analysis,Li
nguisticAnalysis,SalesAnalysisandCompetitionAnalysis.MarketResearch.SalesForecasting.E
valuation.PricingDecision.

UnitV:BusinessPlanPreparationforNewVentures
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BusinessPlan:Concept.PitfallstoAvoidinBusinessPlan.BenefitsofaBusinessPlan.Developing a Well-
Conceived Business Plan. Elements of a Business Plan: Executive
Summary.BusinessDescription.Marketing:MarketNicheandMarketShare.Research,DesignandDevelo
pment. Operations. Management. Finances. Critical-Risk. Harvest Strategy. MilestoneSchedule

PracticalExercises:

Thelearnersarerequiredto:

1. Generateabusinessideausingdifferenttechniquesanddescribesourcesof
innovativeideas.

2. Evaluateadvantagesofacquiringanongoingventurewithacasestudy.

3. PresentanideawhichcanhavelPRlikepatentsalongwithcomparativeanalysisofp
atentsalreadygranted in similarfield.

4. Presentacomparativeanalysisofvariousgovernmentschemeswhicharesuitable
forthebusinessidea(developedinexercise1).

5. Developamarketingplanforthebusinessidea(developedinexercise).

6. Prepareandpresentawell-conceivedBusinessPlan.

RecentTrendsinNewVenturePlanning&Development

FacultymemberwillimparttheknowledgeonrecenttrendsinNewVenturePlanning&Developmentto
thestudents and these components will not cover in the examination.

TextBooks:
1. Allen,K.R.(2015).LaunchingNewVentures:AnEntrepreneurialApproach.Boston:Cengage
Learning

2. Barringer,B.R.,&lIreland,R.D.(2015).Entrepreneurship:SuccessfullyLaunchingNewVentures.Lon
don:Pearson.

3. Kuratko,D.F.,&Ra0,T.V.(2012).Entrepreneurship:ASouth-AsianPerspective.Boston:Cengage
Learning

4. Donold FKuratkoand JeffreySHonsby2021NewVentureManagementRoutledge,USA

SupplementaryReadings:
1.

ColinBarrowPaulBarrowRobertBrown2015TheBusinessPlanWorkBook:APractical Guide to New
Venture,Kogan Page Ltd,Great Brittan

2.

DavidButler2006EnterprisePlanningandDevelopmentRoutledge USA
3. DavidButler2014BusinessPlanningforNewVentures:AGuidetoStartup,Routledge USA
4,

RobertNLussierJoelCorman2014EntrepreneurialNewVentureSkills Routledge USA

Note:Latesteditionofthebooks maybeused
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